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TRILLVISION Film Festival was created from more than 25 year;\\
of firsthand experience navigating the independent filmmaking =
journey. After producing numerous short films and feature projects,
it became clear that while creating films is challenging, gaining visibility

and meaningful distribution has become even more difficult. Traditional
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pathways that once supported independent cinema have narrowed, = FILM Festivac» 25
leaving many diverse, culturally rich stories without audiences despite Mﬁ I |
the dedication and talent behind them. _ ' o ’
"
TRILLVISION was built as an alternative ecosystem designed to help filmmakers premiere work, b’

build community, and sustain their careers beyond traditional festival models. Through hybrid programiming, >
virtual showcases, and ongoing engagement, the festival embraces how modern audiences discover content

while supporting authentic voices and creative risk. Its mission is to keep independent filmmaking thriving

by ensuring creators have a platform where their stories are seen, supported, and able to grow ;
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within a changing industry landscape. o e _ o
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PERSONAL STATEMENT BY DAVID VELO STEWART ’



TRILLVISION

— FILM FESTIVAL—

PITCH DECK
SPRING / SUMMER 2026

TRILLVISION

PITCH DECK
SPRING / SUMMER 2026

TRILLVISION

—FILM FESTIVAL—

PITCH DECK Vi
SPRING / SUMMER 2026 . |
: -... ; ;‘\‘ .: .‘ “_' I =% .l .3‘3 |
A . A n..) . - : N : :
y < » h ;‘ . ’ ey
' - . ~ ey
B ® a



TRILLVISION ...

FILM FESTIVAL - |
Spring 2026 (Virtual) | Summer 2026 (Hybrid — Los Angeles) ,,

| TRILLVISION Film Festival is a digital-first discovery platform connecting “1:5'_‘ A 7':: _-:':'_'
L e emergmg filmmakers with global audiences through hybrid festival experiences, streammg access i e
- SROEGRE Rl e and creator-driven engagement. SSAEER --_:_ .;an:.. P

o T cEe — ABOUT TRILLVISION -
. _ '_ Innovative hybrid festival showcasing short films under 40 minutes across multiple genres, cnmbmmg wrtual' v* AR |
o accessibility with in-person screenings in Los Angeles. Rl **‘”‘ Wt s
1= G i .V Diverse storytelling v Global accessibility W Ok |
. s ./ Emerging filmmakers v~ Real industry nehvorkmgnpportumtlesf : JoA
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TRILLVISION was founded to solve one of ’-i:'i." - 3 -
independent cinema’s biggest challenges: - d j e e
T - 3% 5 T
e '
W~ Making films is hard. Getting seen is harder ?‘. _ _'j,-_?.. ¢ 5 ~

Traditional distribution pathways have narrowed

leaving powerful voices without platforms.

TRILLVISION creates a new ecosystem where_~ fi lmmakers

Y

# Premiere work S

o '-"J...

...

# Build audiences - 40

&

# Receive professmnal feedback

Mission focus: “-_
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¥ Accessibility ' "’_-;__'r .' - & s ; 3 TNt e S :
# Community-driven disc::wery'd' v ‘,‘ ‘*.jj;u i o0, ! | L i S _. iy

s B R Mg _ . (¢ || Hybrid + Digital-First Model  °.°
= i A‘ * Unlike traditional festivals: SRS _'.' " a %%
T E | M Global streaming via TRILLVISION App
TT" 1 M Virtual panels + networking
T M In-person screenings in LA

« [ Mobile-first viewing strategy

TRILLVISION is designed for:

. o Streaming-era audiences
% o Short-form storytelling growth

Y '}', w#~ Social-driven discovery




Wunmi Mosaku has a lead role in
TRILLVISION Film Festival Spring 2025's

multiple award-winning Spectrum
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A HEAVY FAVORITE AT THE 2026 OSCARS. '
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Interviews
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TRILLVISION offers:

A g Early access to
emerging talent

Authentic communlty :
engagement . ..t
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e 'Your sponsershlp supports. o

ADDITIONAL BRAND
PARTNERSHIP OPTIONS

Sponsors may also provide:

! Food & beverage partnerships

¥ Youth filmmakers <

ifJ Product giveaways |

@ Discount QR codes within &Q

g, Co-branded digital content
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< PRESENTING PARTNER Vs

d Premium naming rights, exclusive category
placement maximum visibility.
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CULTURAL POSITIONING
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TRILLVISION is not jUSt a festlval .

It is: " ‘ *
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& A creator ecosystem

& A discovery 'eQQme " ?
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& A digital-first c%mmumf)?. -
- ‘- *.
-~ _. = »
Key Differentiator: , he
— ‘m -
Unlike traditional festivals focused only on screenings,

TRILLVISION builds ongoing relationships through:

\1

v~ Virtual engagement
v~ App distribution
v~ Creator network growth

This increases brand exposure duration

-

bevond a single weekend.
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v Expanded international submissions

v Year-round streaming events
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v~ Creator incubator programs o
Industry partnerships o a :

Sponsors become founding growth partners.
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Early sponsors define cultural movements.

CONNECT YOUR BRAND d
MLLY TO THE FUTURE OF -
INDEPENDENT FILM. " ™ &

Partner with TRILLVISION. Help champion new voices in cinema.

4 filmfest@trillvision.com | &, (216) 849-9332 | @& www.trillvision.com i # g Where |ndependent f||m _i':_"-*- | “ |
' meets digital dlscovery et
TRILLVISION Fllm Festaval is a digital- ﬂrst dlscovery platform Ao

| connecting emerging filmmakers with giobal audlences
_ through hybrid festival experlences IR
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= Q l L LV Help shape the future of independent storytelling.

Become a sponsor today.
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i &, Phone: (216) 849-9332 .~

- & Website: www.trillvision.com
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Help shape the future of independent storytelling.
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NEXT-GEN STREAMING | IN-PERSON EXCLUSIVES | COMMUNITY-POWERED
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